
Membership Drive  

                             Pg. 2  

SPLASH into  

March  
Pg. 13 

Out and About  

 Pg. 4 -5 

Time for Fishing!  

Pg 8 

Storm Lake  

United News  
                      Pg. 3  

Stats  

PG . 14  

Buenafication Day 
Pg. 7 

Pg. 6  

Golf Outing  

Save the Date!  

 Pg. 10  

Storm Lake United  

Committee Reports  

Pg. 12  

Light it up Blue!  

                Pg. 9  

119 West 6th Street  *  712.732.3780 or 888.752.4692  *  www.VisitStormLake.com  

New Construction  

Throughout Storm Lake  

Pg. 11  



United Reflections * April 2011 * Membership Drive pg 2 

Storm Lake United held itõs first Membership Drive from January to March in 

hopes to create awareness about Storm Lake United along with showing the 

benefits of becoming a member.  Ambassadors, Board Members and staff 

members of Storm Lake United went out on the town, talking with          

businesses who have not been or have once been members.   Fourteen new 

businesses were signed up as new members of Storm Lake United.  They are: 

Walsh Chiropractic, Pages Bakery, Serenity Salon and Spa, Peterson        

Apartment Rentals, Hamilton Law, Bodholt Brothers, WIC Basement Repair, 

Nutra Tech, Keller Plumbing, IA Auto Supply, Good Samaritan, Storm Lake 

Cab Company, Honey Kissed Pizza and Alley Cat Tatoo!   

 

Ambassadors and Board Members who 

signed up a new business got their name 

entered into a drawing at the end of the 

drive.  The drawing was for three         

Staycations to Super 8, Baymont Inn and 

Kingõs Pointe.  The final prize was for a trip 

to Florida sponsored by Alõs Inc as well as 

a travel voucher purchased from Nomad 

Travel.  Dan Richardson of Citizens 1st 

National Bank was the winner of the trip.  

Sue Sorenson of BV Stationary, Dale 

Carver of Genesis Development and 

Steve Brashears of Real Estate Specialists 

were the winners of the Staycations.   

 

If you know a business who would benefit from becoming a member of 

Storm Lake United, please let them know to call our office at 712.732.3780 

or email info@stormlakeunited.com.  Some of the perks of becoming a   

member include the ability to have a Business After Hours, United Coffee or 

Ribbon Cutting, being listed on our website, www.VisitStormLake.com,       

offering an online Hot Deal (see page 6), and partaking in the community 

events.   
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Storm Lake United Events  

April 2011  

April 13th   Faith, Hope, and Charity United Coffee and Open House   10:30a.m. 

April 14th   Autism Awareness Event (Walk, Meal and Entertainment)   4:00p.m.  

April 20th   Storm Lake Times Business After Hours @ Kings Pointe   5:00p.m.  

April 26th   St. Maryõs United Coffee      10:00a.m. 

 

Interested in having a Ribbon Cutting, United Coffee or  Business After Hours? Contact us any time!  

Why Most Small Businesses Don't Work & What To Do About It   
This seminar, presented by Bob Clements,  is based on the best selling book by Michael E. 

Gerber. It asks business owners to question everything they think they know about busi-

ness, to consider that their experience may be their worst teacher instead of their best, to 

consider that they have been doing the wrong work, and getting the same frustrating re-

sults over and over. Participants will learn the E-myth point of view along with learning 

how to integrate Seven Centers of Management AttentionÊ that live in the heart of every 

successful business. In short, for those who are ready to hear the message, they will ex-

perience a wake-up call that will forever change how they go to work every day, what they 

do when they get there, and how they experience their business, their 

people, their customers, and their vendors. 

Participants will learn: 

1.) Why most small businesses donõt work and what to do about it. 

2.) How to create consistent and predictable results in your business. 

3.) How to add value and growth to your business. 

 

Bob Clements has been an energizing speaker before audiences of all sizes from coast to 

coast and in Canada, both as a lawyer and an E-Myth advocate. His message for business 

owners is compelling, passionate, humorous, and paradigm-busting. It is a weave of the E-

Myth point of view, years of practice in the field of commercial law, business consulting, 

and practical, hands-on, business experience. He has been an owner and manager in five 

businesses, and has been president of his local chamber of commerce, a community im-

provement association for downtown businesses, and a venture capital group. In addition, 

for more than ten years, he served as a board member of a multi-bank holding company 

and two of its subsidiaries.  
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